
PRODUCT VS SUPPLY CHAIN 
Companies are rated on two

dimensions, product and supply

chains. Ratings for this are calculated

from scores on specific metrics

related to healthy and sustainable

products or to sustainable and

equitable supply chains.

TRAFFIC LIGHT SCORE 
Traffic lights are allocated from the same data used in the spider

diagram profiles.

PRODUCT VS SUPPLY CHAIN 
Companies are rated on two

dimensions, product and supply

chains. Ratings for this are calculated

from scores on specific metrics

related to healthy and sustainable

products or to sustainable and

equitable supply chains.

SPIDER DIAGRAM
The summary profile comparing Brakes, the average and 2023 leadership

profile. The leadership profile is calculated from the best score from any

company on each individual metric.

Scores closer to the outering of the circle indicates a company has both

clear targets and reporting against those targets. Whereas the scores closer

to the centre of the circle indicate lack of clear target or disclosure of data.

BACK TO DASHBOARD

BRAKES
This analysis is based on information in the public domain, using existing benchmarks, corporate reports and websites,

with a fact-checking period provided for each company.

https://foodfoundation.org.uk/wholesalers


Metric Score The Food Foundation analysis Evidence 

N1

Company has a target for, and reports on, a sales-

weighted % increase in healthy food, menu items or

products quantified using a transparent and recognised

approach
1

Brakes:

(PUP 2021): 75% of Brakes products with a salt target met Public Health England’s 2024 voluntary targets.

Sysco:

Goal - Expand products in our portfolio with health and wellness benefits. PROGRESS: Expanded “better-

for-you” options in our Cutting Edge Solutions platform. One of the five pillars of the CES platform focuses

on the “better-for-you” trends, featuring wholesome, unmanipulated ingredients and plant-based products.

https://www.brake.co.uk/why-

brakes/sustainability/people

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

N2
Company has a target for, and reports on, an increase

in fruit & veg as % of food procurement or sales.
1

Brakes:

(PUP 2021:) Education showcase - as part of our support for schools to meet school food standards (SFS) -

a marker for a healthy balanced diet.

https://www.brake.co.uk/why-

brakes/education/showcase

N3

Company has a target for, and reports on, a % shift in

protein procurement or sales that come from animal vs

plant-based protein sources.
1

Sysco:

One of the five pillars of the CES platform focuses on the “better-for-you” trends, featuring wholesome,

unmanipulated ingredients and plant-based products

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

BRAKES
Healthy and sustainable food sales

1
Average score



Metric Score The Food Foundation analysis Evidence 

N4

Company has a target for, and reports on, the % of

menu items or products with intuitive front-of-pack or

(restaurants and caterers) consumer-facing nutrition

labels (ideal 100%)

2

We provide nutrition information per 100g for all Brakes products at point of sale on the website, and provide

product specifications on request. Our Virtual Chef platform, Nutritics, is available as an added service for

customers to calculate calorie content, nutrition values, ingredient lists and allergens of their recipes and

menus. In 2022, with the introduction of on-menu calorie labelling, we provided customers with expert support

on how to meet ‘calories on menus’ legislation, find out more.

Nutrition and dietary support for schools and carehomes including menu planners

https://www.brake.co.uk/nutritional-

advice

N5
The company’s marketing strategy prioritises healthy

foods, especially when marketing to children.
2

Promoting plant-based options and recipes on several website pages.

Promoting School Food Plan via Education Showcase and school menu planner.

As a foddservice provider we don't have direct to consumer marketing

New campaign launched to help caterers across schools, colleges and universities focusing on plant forward.

https://www.brake.co.uk/why-

brakes/sustainability/people

www.brake.co.uk/why-

brakes/education/plant-forward

https://www.brake.co.uk/inspirational-

food/special-occasions/veganuary23

https://www.brake.co.uk/inspirational-

food/health-and-nutrition/vegan/menu-

inspiration

https://www.brake.co.uk/why-

brakes/education/primary-schools/3-

weekly-food-planner

N6

The company can evidence reducing food insecurity by

improving the accessibility and affordability of healthy

food via at least one major strategic or collaborative

initiative.

2

Brakes:

Started Meals & More charity in 2015 to provide support to children who live with poverty and social

isolation and have limited access to adequate food provision and activity throughout school holiday

periods.

August 2022 - Brakes recently committed a further £500,000 to Meals & More

Sysco:

FY2022 - Gave $46M of food in our local communities (food banks, schools or other nonprofit

organizations) including 16M meals.

Pledged $1 million to Feeding America through our signature Nourishing Neighbors program

https://investors.sysco.com/~/media/File

s/S/Sysco-IR/documents/sustainability-

reports/Sysco%202022%20Sustainability

%20Report.pdf

www.brake.co.uk/news/csr/meals-and-

more-cost-of-living-crisis

https://mealsandmore.co.uk/who-we-

are/our-organisation

BRAKES
Encouraging healthy & sustainable diets

2
Average score



Metric Score The Food Foundation analysis Evidence 

E1

Company has a target for % reduction targets, and

reports on, scope 1 & 2 emissions reduction (Science-

based target)

2

Sysco:

Target: Science-based target to significantly reduce our operational emissions (Scope 1 & 2) by 27.5% by

2030. PROGRESS: Committed to purchasing up to 800 electric trucks and piloted an electric refrigeration

trailer. Installed solar panel array system to meet over 15% of energy needs in Britain.

Brakes:

30% carbon reduction by 2025 target.

https://sysco.com/Sustainability/Co

rporate-Social-Responsibility.html

https://www.brake.co.uk/why-

brakes/sustainability/planet

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

E2

Company has a target for, and reports on, scope 3

emissions reduction (Science-based target), specifically

food in supply chain

2

Sysco:

Committed to working with suppliers representing 67% of Scope 3 emissions to set their own Science

Based Targets (SBT) by 2026 . PROGRESS: Sysco suppliers representing 27% of our CY2019 Scope 3

emissions have committed to or set their own reduction goals.

https://sysco.com/Sustainability/Co

rporate-Social-Responsibility.html

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

BRAKES
Climate change

2
Average score



Metric Score The Food Foundation analysis Evidence 

E3

Company has a target for, and reports on, zero net

land-use conversion through company's reliance on

palm oil as a product or an ingredient.
2

Brakes:

Member of RSPO

Sysco:

We previously committed to sourcing 100% Roundabout on Sustainable Palm Oil (RSPO) certified palm

oil in Sysco Brands. While our original target for this commitment was 2020, our supply partners faced

challenges in collecting the necessary data due to COVID-19. However, we remain focused on achieving

progress and, in FY2022, we continued working toward RSPO certification

https://www.brake.co.uk/why-

brakes/sustainability/product/sustai

nable-palm-oil

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

E4

Company has a target for, and reports on, zero net

land-use conversion through company's reliance on soy

as in animal feed.
1

Sysco 2025 Goals and Progress:

Established responsible sourcing commitments for soy, as part of goal to establish responsible sourcing

guidelines for five key commodities.

Commitment: Partner with our Sysco Brand suppliers and soybean industry stakeholders to identify

opportunities to address the environmental impacts of soybean production in the U.S. and Canada, starting

with farmers enrolled in the USDA Farm program or equivalent. Incorporate sustainability criteria in our

Sysco Brand soybean oil sourcing decisions.

Progress: Our top four soy suppliers—comprising 90% of the soy we procure—source the commodity from

within the U.S., and three of them have published deforestation-related commitments (covering ~50% of

our soy-related spend). Moving forward, we plan to obtain assurance of this data and how these

commitments apply to the soy we procure.

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

E5

Company has a target for, and reports on, zero net

land-use conversion through company's reliance on

beef.
1

Sysco 2025 Goals and Progress:

Established responsible sourcing commitments for beef, as part of goal to establish responsible sourcing

guidelines for five key commodities.

As a member of the U.S. and Canadian Roundtables for Sustainable Beef (USRSB and CRSB), we actively

participate in the development of principles and approaches for defining and measuring a sustainable beef

supply chain and pilot a minimum of two projects by 2022 to positively impact the beef supply chain.

In FY2022, we remained active in our role as a member of the CRSB and USRSB, with one Sysco member

serving on USRSB’s board of directors. We also awarded the first round of grants through one of our pilot

projects, the Southern Plains Grassland Program, which we launched with Cargill and the National Fish and

Wildlife Foundation (NFWF) in FY2021.

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

BRAKES
Biodiversity

1.3
Average score



Metric Score The Food Foundation analysis Evidence 

E6

Company has a target for, and reports on, the % of

wild-caught or farmed fish & seafood certified to higher

sustainability standards

2

Sysco targets -

Source 100% of our top 15 (by volume) wild-caught Sysco Portico Brand seafood species groups from

fisheries that are certified by the MSC, in MSC full assessment or in a comprehensive FIP and sourcing at

least 85% of this top-15 volume from fisheries that are MSC certified.

Source 100% of Sysco Portico Brand canned or pouched tuna products from fisheries that are MSC

certified, in MSC full assessment, in a comprehensive FIP or from companies that are members of the

International Seafood Sustainability Association (ISSA) and source at least 25% of this volume from fisheries

that are MSC certified.

Source 100% of our top five (by volume) aquaculture Sysco Portico Brand seafood species groups from

farms that are certified by the ASC, in ASC full assessment, in a credible Aquaculture Improvement Project

(AIP) or, at a minimum, Best Aquaculture Practices 2-Star certified. Source at least 20% of this top-five

volume from farms that are ASC certified.

Progress -

In CY2021, Sysco sourced approximately 94% of our volume for the U.S. and Canada top-15 wild-caught

Portico Brand seafood species from fisheries that are Marine Stewardship Council (MSC)-certified, in MSC

assessment or in a comprehensive fishery improvement project (FIP)—with 80% of this volume coming from

MSC-certified fisheries. Additionally, all of Sysco’s Portico Brand wild-caught cod, clams, pollock, haddock,

salmon, whiting and flounder were sourced from MSC-certified fisheries.

In CY2021, 98% of our volume for U.S. and Canada top-five farmed Portico Brand species met our overall

seafood commitment, with 20% of this volume coming from Aquaculture Stewardship Council (ASC)-

certified farms. In partnership with WWF, we conducted a baseline assessment of our U.S. Specialty

seafood sourcing for two priority species groups: 89% of farmed salmon and 100% of wild-caught scallops

volume met Sysco’s overall commitments.

We do not sell any general sale, own brand fish and seafood for which we cannot be certain of its origin – we

require evidence from our supplier of the farm or fishery all products are sourced from. We conduct random

traceability audits on a sample of products annually.

Work with the Marine Conservation Society (MCS) to create a rating for the species; thus investing in

conservation knowledge.

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

E7

Company has a target for, and reports on, the % of

products produced under sustainable production

practices and recognised environmental management

schemes.

1

Sysco:

Expanded our Sustainable Agriculture Program and doubled the number of fresh crops included; and

awarded ranchers $2.5 million in grants through the Southern Plains Grassland Program to invest in

sustainable grazing practices and wildlife habitats.

Our goal is to source only cage-free eggs by 2026. In FY2022, cage-free eggs represented approximately

28% of all shell and processed/liquid egg orders fulfilled in the U.S. (a year-over-year increase of 8%) and

8% of all egg orders fulfilled in Canada.

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

BRAKES
Sustainable food production practice

1.5
Average score



Metric Score The Food Foundation analysis Evidence 

E8
Company has a target for, and reports on, water use

reduction in operations
1

Sysco:

Water use reduction as benefit of indoor agriculture pilot

Most of our operational water consumption is used for product refrigeration, washing vehicles and

landscaping our sites. In these areas, we continue to identify and implement water-saving opportunities,

such as using cooling processes to recycle the water we use for condensers at five U.S. locations.

We engaged LRQA to provide a limited level of assurance for the following data pertaining to the calendar

year 2021: Water withdrawn, discharged and consumed

PUP 2022 - CDP Sysco B- Sysco: Sysco is not a significant user of water, so we focus on working with our

suppliers through our sustainable agriculture initiatives to help them reduce their water footprint. Most of the

water we consume in our own operations is used for refrigeration systems, washing vehicles and landscaping.

we have identified and implemented watersaving opportunities in those processes. For example, the water we

use for condensers in refrigeration is recycled through cooling processes at five U.S. locations.

E9

Company demonstrates it is working collaboratively on

multiple projects (UK & overseas) to reduce water

stress.

1
Sysco:

Because significant water consumption isn’t part of our direct operations, we focus on reducing the water used

by our suppliers.

BRAKES
Water use

1
Average score



Metric Score The Food Foundation analysis Evidence 

E10

Company has a target for, and reports on, a %

reduction in food sold or handled and discloses

volumes redistributed, sent to animal feed, anaerobic

digestion, and land-fill.

2

Brakes:

We have signed up to IGD Food Waste initiative to reduce food waste by half by 2030 which includes

annual reporting of our food waste figures from Sept 2019.

Sysco:

Target to divert 90% of waste, including food, from landfill as part of 2025 sustainability goals. In FY2022

diverted 67% of waste. Across our operations, we are emphasizing solutions such as diverting waste to

produce animal feed, composting and leveraging meal donations to serve those in need.

https://www.brake.co.uk/why-

brakes/sustainability/planet

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

E11

Company demonstrates collaboration with its main

suppliers to track, measure and act on food waste in its

supply chain.

0 No information found

BRAKES
Food loss and waste

1
Average score



Metric Score The Food Foundation analysis Evidence 

E12

BBFAW tier position or Company has a target for % of

animal products certified to high animal welfare

standards.

For companies not assessed by BBFAW: Company has

a target for, and reports on, zero supply chain use of

antibiotics as a prophylactic or growth promoter and to

reduce the total use of antibiotics classified as

“medically important antimicrobials”.

1

Brakes:

Accreditatons which include high standards of animal welfare:

Red Tractor Farm Assured

Quality Meat Scotland

Bord Bia

Sysco:

BBFAW 2021: Tier 5

Sysco 2025 goal: Ensure that all Sysco Brand protein suppliers adhere to requirements laid out in our

Animal Welfare Policy for Suppliers. Progress: Returned to pre-Covid audit practices in FY2022 to continue

engaging suppliers.

BRAKES
Animal welfare and antibiotics

1
Average score



Metric Score The Food Foundation analysis Evidence 

S1
Company recognises the need for a real liveable wage

for all employees and reports on progress towards that.
1

Sysco:

Risks relating to wages assessed as part of social responsibility audits of Sysco Brand-approved suppliers in

high-risk Latin American and Asian countries. Audit percentage results reported.

Supplier code of coduct: Wages and Benefits – You will comply with all legal employment and labor

requirements, including those relating to minimum wage and overtime

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

https://www.sysco.com/dam/jcr:b7

b8c73f-00ef-4d6f-bd61-

7bef62fbccc6/suppliers_code_of_c

onduct_brochure.pdf

S2

Company has a target for, and reports on, the % of

major suppliers engaged to ensure human rights and

labour rights, including and beyond tier one. Must

include engagement on child and forced labour, and

health and safety of workers.

1

Brakes:

We are committed to ensuring there is transparency in our own business and in our approach to tackling

modern slavery throughout our supply chains, consistent with our disclosure obligations under the Modern

Slavery Act 2015.

Sysco:

Goal - By 2025, ensure that all first-tier, high-risk suppliers agree to the Supplier Code of Conduct

principles. PROGRESS: Completed 175 Sysco Brand facility audits.

Supplier code of conduct: includes engagement on child and forced labour, and health and safety of

workers

https://brakes.a.bigcontent.io/v1/st

atic/Modern_Slavery_Statement_Bra

kes_June_2022

https://investors.sysco.com/~/medi

a/Files/S/Sysco-

IR/documents/sustainability-

reports/Sysco%202022%20Sustain

ability%20Report.pdf

https://www.sysco.com/dam/jcr:b7

b8c73f-00ef-4d6f-bd61-

7bef62fbccc6/suppliers_code_of_c

onduct_brochure.pdf

BRAKES
Human Rights

1
Average score

BACK TO DASHBOARD

https://foodfoundation.org.uk/wholesalers

